Monthly Panorama of European Business 7/1999 by unknown







OFICINA ESTADÍSTICA DE LAS COMUNIDADES EUROPEAS 
DE EUROPÆISKE FÆLLESSKABERS STATISTISKE KONTOR 
STATISTISCHES AMT DER EUROPÄISCHEN GEMEINSCHAFTEN 
ΣΤΑΤΙΣΤΙΚΗ ΥΠΗΡΕΣΙΑ ΤΩΝ ΕΥΡΩΠΑΪΚΩΝ ΚΟΙΝΟΤΗΤΩΝ 
STATISTICAL OFFICE OF THE EUROPEAN COMMUNITIES 
OFFICE STATISTIQUE DES COMMUNAUTÉS EUROPÉENNES 
ISTITUTO STATISTICO DELLE COMUNITÀ EUROPEE 
BUREAU VOOR DE STATISTIEK DER EUROPESE GEMEENSCHAPPEN 
SERVIÇO DE ESTATÍSTICA DAS COMUNIDADES EUROPEIAS 
L­2920 Luxembourg ­ Tél. 43 01­1 ­ Télex COMEUR LU 3423 
B­1049 Bruxelles, rue de la Loi 200 ­ Tél. 299 1111 
Las publicaciones de Eurostat están clasificadas por temas y por series. La clasificación se encuentra al final de 
la obra. Para mayor información sobre las publicaciones, rogamos se pongan en contacto con Eurostat. 
Para los pedidos, diríjanse a las oficinas de venta cuyas direcciones figuran en la página interior de la 
contracubierta. 
Eurostats publikationer er klassificeret efter emne og serie. En oversigt herover findes bag i hæftet. Yderligere 
oplysninger om publikationerne kan fås ved henvendelse til Eurostat. 
Bestilling kan afgives til de salgssteder, der er anført på omslagets side 3. 
Die Veröffentlichungen von Eurostat sind nach Themenkreisen und Reihen gegliedert. Die Gliederung ist hinten in 
jedem Band aufgeführt. Genauere Auskünfte über die Veröffentlichungen erteilt Eurostat. 
Ihre Bestellungen richten Sie bitte an die Verkaufsbüros, deren Anschriften jeweils auf der dritten Umschlagseite 
der Veröffentlichungen zu finden sind. 
Οι εκδόσεις της Eurostat ταξινομούνται κατά θέμα και κατά σειρά. Η ακριβής ταξινόμηση αναφέρεται στο 
τέλος κάθε έκδοσης. Για λεπτομερέστερες πληροφορίες σχετικά με τις εκδόσεις, μπορείτε να απευθύ-
νεσθε στην Eurostat. 
Για τις παραγγελίες μπορείτε να απευθύνεσθε στα γραφεία πώλησης, των οποίων οι διευθύνσεις 
αναγράφονται στη σελίδα 3 του εξωφύλλου. 
Eurostat's publications are classified according to themes and series. This classification is indicated at the end of 
the publication. For more detailed information on publications, contact Eurostat. 
Orders are obtainable from the sales offices mentioned on the inside back cover. 
Les publications d'Eurostat sont classées par thème et par série. Cette classification est précisée à la fin 
de l'ouvrage. Pour des informations plus détaillées sur les publications, contactez Eurostat. 
Pour les commandes, adressez-vous aux bureaux de vente dont les adresses sont indiquées à la page 3 
de la couverture. 
Le pubblicazioni dell'Eurostat sono classificate per tema e per serie. Tale classificazione è precisata alla fine 
dell'opera. Per informazioni più dettagliate sulle pubblicazioni rivolgersi all'Eurostat. 
Per eventuali ordinazioni rivolgersi a uno degli uffici di vendita i cui indirizzi figurano nella 3a pagina della 
copertina. 
De publikaties van Eurostat zijn ingedeeld naar onderwerp en serie. Deze indeling is achter in het boek 
opgenomen. Voor nadere informatie over de publikaties kunt u sich wenden tot Eurostat. 
Gelieve bestellingen op te geven bij de verkoopbureaus, waarvan de adressen op bladzijde 3 van de omslag zijn 
vermeld. 
As publicações do Eurostat estão classificadas por tema e por série. Esta classificação está indicada no firn da 
obra. Para mais informações sobre as publicações é favor contactar Eurostat. 






of European Business 
E U R O P E A N 




Manuscript completed in July 1999 
A great deal of additional information on the European Union is available on the Internet. 
It can be accessed through the Europa server (http://europa.eu.int) 
Luxembourg: Office for Official Publications of the European Communities, 1999 
© European Communities, 1999 
Printed in Luxembourg 
PRINTED ON WHITE CHLORINE-FREE PAPER 
P e d r o D í a z M u ñ o z , 
L u x e m b o u r g 
Latest outlook ­ the 
most recent short­term 
indicators for European 
industry, page 1 3 
This seventh issue of lhe Monthly Panorama of European Business is the last issue before 
the summer break. Issue 8/9 wi l l be released during September, after which the normal 
monthly release wi l l continue until the end of the year. 
This issue concentrates on two of the smaller industries within the European Union, 
namely those of clothing and leather (NACE Rev. 1 18 and 19) and the non­metallic min­
erals industry (NACE Rev. 1 26). Both of these industries have come under increasing 
pressure from imports that originate from low labour cost countries such as Eastern 
Europe south­east Asia. This trend has been of particular significance in the clothing 
industry. 
JS? 
Latest outlook ­ the 
most recent short­term 
indicators for European 
construction, page 45 
Clothing and leather accounted for about 2.5% of total EU manufacturing output in 
1998, the share of this industry in EU production has been declining in recent years and 
most of the Member States report a reduction in levels of activity. The leather industry 
in particular is concentrated within the southern Member States of the Union, with 
Portugal and Italy particularly specialised. 
Non­metallic minerals are due to the nature of the products usually destined for markets 
close to the production process. This is particularly the case in the production of non­
metallic minerals to be used by the construction industry, where local materials usually 
form the basis for the construction of dwellings. Other markets that are more consumer­
orientated, such as glassware and ceramics have come under pressure in low­cost areas. 
Nevertheless, many ceramics and glass producers have, by migrating to high value­
added products, maintained their competitiveness and created niche markets for their 
output. Non­metallic minerals accounted for some 3% of total EU manufacturing. 
Latest outlook ­ the 
most recent short­term 
indicators for European 
services, page 53 
In depth ­ wearing 
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The Monthly Panorama of European 
Business has the objective of 
furnishing readers with an instrument 
which will allow them to follow the 
evolution of short­term trends and also 
show the structure and activity of 
European business. The publication 
appears eleven times during the 
course of the year. When the occasion 
warrants topical articles may 
well be treated in the form 
of a special edition. 
This publication is a project of 
Eurostat unit D3. 
The opinions expressed in this 
publication are those of the 
individual authors alone and do not 
necessarily reflect the position of the 
European Commission. 
Next issue: 
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1 Industr ia l commentary 
Latest trends ¡n output in the EU 
EU-15 production for total industry declined by 0.3% in lhe three months to April 
1999 (when compared to the previous three-month period). If we compare this rate 
of growth to the changes observed at the start of 1999, we see ihere has been a gen-
eral improvement in the index of production (although moderate negative rates were 
still being recorded). In February 1999 industrial production was falling by 0.6%, 
since when the rate of decrease has been reduced in successive months. Industrial 
production within the euro-zone1 declined by 0.3% in April 1999 (using the same 
measure). 
Looking in more detail at the performance of the main industrial groupings we find 
that there was positive growth for just one of the four main industrial groupings in 
the EU. Consumer non-durables saw output expand by 0.2% in the three-month peri-
od to April 1999. Intermediate goods reported the largest negative rate of change, 
down by 0.5%, whilst capital goods and consumer durables reported moderate 
declines of 0 . 1 % or less. For the euro-zone, the figures showed less fluctuation 
between the four industrial groupings with the following latest rates of change: inter-
mediate goods (-0.4%), capital goods (-0.3%), consumer durables (-0.1%) and con-
sumer non-durables (0.1%). 
Enquiries regarding the purchase f 
data should be directed to: 
Eurostat Data-Shop 
4, rue Alphonse Weicker 
L-2721 Luxembourg 
tel: (352) 43 35 22 51 
fax: (352) 43 35 22 221 
e-mail: dslux@eurostat.datashop.lu 
Looking at the trend of the four industrial groupings over the past two years we see 
that there was rapid growth in the capital goods industry through until the final quar-
ter of 1998, since when production has stagnated. Within consumer durables growth 
was slightly less spectacular during 1998, however there has been uninterrupted pos-
itive growth for this industrial grouping. There has been little change in the output of 
the consumer non-durables industry during the past two years. 
• 
(1) Belgium, Germany, Spain, France, Ireland, Italy, Luxembourg, the Netherlands, Austria, 
Portugal and Finland make up the EUR-11 aggregate, otherwise known as the euro-zone. 
eurostat 
INDUSTRIAL PRODUCTION AND PRODUCER PRICES 
Industrial commentary 
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Output ¡η the Member States 
In Germany the latest data showed that industrial 
production fell by 1.0% in the three months to April 
1999 (similar rates of change had been recorded in 
February and March of 1999). There would hence 
appear to be little change in the current state of 
German industry. The French index of industrial 
production rose by 0.2% in the three months to 
April 1999. This was the first month that French 
industry recorded positive rates of change, follow­
ing a moderate decline of 0 . 1 % in February 1999. 
In Italy the production index fell by 0.3% (again in 
April 1999). This reduction was a considerable 
improvement on the figures that were being record­
ed at the start of the year (­0.9% in January 1999). 
In the United Kingdom there was a moderate 
expansion in activity. Latest figures for April 1999 
reported that total industry expanded by 0.2% 
(compared to a reduction of 0.3% in March 1999). 
Growth in production was highest in Austria and 
Finland, where total industry was expanding by 
2.7% and 2 . 1 % during the three months to March 
and April 1999. Ireland reported the next highest 
levels of expansion with total industry growing by 
1.5% in the three months to March 1999. Indeed, 
with the exception of Belgium, all other Member 
States reported moderate positive growth for total 
\m 
eurostat 
industrial production (the latest data available var­
ied between December and April according to the 
country studied). 
Changes in p roduc t i on compared 
to a year before 
If we turn away from the short­term evolution of the 
production index (as measured by the change of the 
last three months compared to the previous three 
months) we may study the changes in the produc­
tion index compared to a year before. We find that 
the pace of increase of output has slowed consider­
i l o 
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Industrial commentary 
C Figu re 1.3 
N e w orders 
index 
( 1 9 9 5 = 100) 
ab ly over the last year in Europe. Back in May 
1998, the annual rate of g row th of the p roduc t ion 
index was equal to 5 .9% in the EU and to 6 .9% for 
the EUR­11 aggregate. These rates of increase 
s lowed at a rap id pace d u r i n g the remainder of 
1998 and by the turn of the year (January 1999) 
g row th in ou tpu t (using this measure) was record ing 
posi t ive gains of a round 1 % . This s low d o w n in 
act iv i ty has subsequent ly con t i nued and the latest 
f igures for Apr i l 1999 report that the EU's p roduc­
t ion index was fa l l ing by 0 .7% (wi th respect to data 
f rom a year earl ier). The most p ronounced reduc­
t ion at the European level was recorded in the act iv­
ity of in termedia te goods, w h e r e EU­15 ou tpu t fel l 
by 1.9%. Posit ive g row th was ma in ta ined in the 
capital goods industry whe re ou tpu t rose by 1 . 1 % 
to Apr i l 1999. Look ing at the EUR­11 aggregate w e 
f ind that in termedia te goods also repor ted the 
largest dec l ine in act iv i ty ( down by 1.6% to Apr i l 
1999), wh i l s t the act iv i ty of capital goods was the 
on l y one of the four main industr ia l g roup ings to 






Producer pr ices fa l l by 1.2% in 
the EU in May 1 999 
If we compare this slowdown in activity seen in 
Europe with the trends for Japan and the USA, we 
find that the European figures displayed a similar 
yet more pronounced reduction than the American 
data. In the USA despite a slowdown in activity 
(compared to growth rales from early 1998), posi­
tive growth was still recorded in early 1999, which 
has since quickened again. Indeed, apart from the 
activity of consumer non­durables, the other three 
main industrial groupings all posted positive rates 
of growth, rising to as high as 6.1 % per annum for 
consumer durables. In Japan a completely different 
trend was observed over the last year. Whilst the 
latest data in Japan still reports negative rates of 
change, the rate of change has slowed somewhat 
over the last twelve months. During the summer of 
1998, output in Japan was declining by almost 10% 
per annum, the latest data for April 1999 showed 
that industrial production was declining by 2.0%. 
Consumer non­durables recorded positive rates of 
change compared to a year before, up by 2.1 %. 
V3J7\ S o u r c e : iuZsLl 
l°y: 
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Producer prices continue to fall 
There would appear to be little inflationary pressure 
as producer prices in all three Triad economies con­
tinue to fall (as measured in national currency 
terms). In lhe EU the latest data for May 1999 
reported that industrial producer prices for the 
EU-15 fell by 1.2% when compared to the same 
month of a year before, whilst figures for EUR-11 
showed a decline of 1.4% (also to May 1999). The 
1.2% reduction of EU producer prices in May 1999 
was similar to the latest figure in the USA (clown 
1.1% in April 1999). The latesl figure in Japan 
showed that prices were falling by 1.9% during the 













































































I (_ U . eurostat 
Indeed, there has been a great deal of symmetry 
between data for all three Triad members if we 
compare the rale of change of producer prices over 
the last two years. During 1997 both the EU and 
Japan reported that producer prices were growing 
at a moderate pace, peaking in August 1997. 
Between August 1997 and the start of 1999, the 
growth of prices was reduced in successive months, 
turning negative in the late spring of 1 998. The neg­
ative trend was amplified through until early 1999, 
when it appears a turning point occurred. In the 
USA the largest negative changes were recorded in 
November 1998. Since these dates there has been 
a gradual movement in price changes, moving 
towards stable prices. This symmetry in the evolu­
tion of producer price changes is evident tor the 
vast majority of European Member States too. 
Greece, Ireland, Luxembourg and the United 
Kingdom were the countries that diverged the most 
from the general trend in the last two years. In 
Greece and Luxembourg producer price changes 
have remained positive throughout the period 
(whilst generally slowing), whereas in Ireland and 
the United Kingdom there has been almost no 
change in producer prices during the past two 
years, with growth rates fluctuating within the band 
of +/-1%. 
If we look more closely at the main industrial 
groupings we see that the main reason for declining 
prices within Europe was intermediate goods, the 
only one of the four industrial groupings to report a 
negative rate of change (down by 2.7% in May 
1999). Figures for the other three industrial group­
ings showed barely positive growth; capital goods 
(0.1%), consumer durables (0.1%) and consumer 
non-durables (0.0%). Similar trends were seen for 
the EUR-11 aggregate, with total industry reporting 
a decline in prices of 1.4% in May 1999, whilst in 
intermediate goods the reduction was equal to 
2.8%. 
The latest data available for the Member States 
showed that price reductions were slowing rapidly. 
For example, in Portugal producer prices were 
declining by as much as 7.4% in January 1999, 
whilst the latest data for April 1999 reported a 
reduction of just 2.4%. Similar though less pro­
nounced developments were taking place in the 
majority of the Member States. The largest reduc­
tions for the total industry aggregate were recorded 
in Finland (down by 2.8% in the year to May 1 999). 
For the four largest EU economies the latest rates of 
change were (for May 1999): France (-1.1%), 
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BUSINESS CYCLE AT A GLANCE 
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I atest ou t look : industry 
C Table 2 . 
Business cycle at a 
g lance : g row th rate, 
three months 







7\ 0.5% ­* 2.5% 
■ï ­0.5% ­» 0.5% 
^ -2.5% -» -0.5% 
^ <-2.5% 
1) EOI runs two months ahead of 
the period given. 
2) Capacity utilisation is fixed on 
the first month of the quarter of 
the period given. 
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PRODUCTION INDEX (WORKING DAY ADJUSTED) 
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growth rate, 
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I alest outlook: industry 
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C Table 2.3 D 1996 1997 1998 11­98 12-98 01-99 02-99 03-99 04-99 
Industr ial p roduc t ion 
for the ma in 
industr ia l g roup ings : 
indices 
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Total industry 
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P R O D U C T I O N INDEX (TREND CYCLE) 
Latest ou t l ook : industry 
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I I I ) 
( Figure 2.2 J 
EU-15 industr ia l 
p roduc t ion for the 
m a i n industr ia l 
g roup ings : 
indices 
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Industr ia l p roduc t i on 
for the m a i n 
indust r ia l g r o u p i n g s : 
g r o w t h rate, three 
mon ths c o m p a r e d to 
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Industriai production 
for total industry: 
growth rate, three 
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the same three 
months of the 
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02-99 to 04-99 
(%) 
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C Table 2.5 J Latest 3 months available Total industry Intermediate goods Capital goods Consumer durables Consumer non-durables 
Industrial production 
for the main 
industrial groupings: 
growth rate, three 
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previous year 
(%) 


















































































































































































PRODUCTION INDEX (WORKING DAY ADJUSTED) 
Latest outlook: industry 
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Latest ou t l ook : industry 
Further information -
production index 
The index of production measures changes in the volume 
of the gross value added created by industry, the branch 
indices being aggregated by means of a system of weight­
ing according to gross value added at factor cost is base 
year 1995. The indices are adjusted to take account of the 
varying number of working days in the month. 
If the National Statistical Office does the seasonal adjust­
ment, these series are used. This is currently the case for 
Belgium, Denmark, Greece, France, Italy, Finland, 
Sweden, the United Kingdom and Norway (although not 
necessarily for all variables). If no seasonally adjusted 
series are supplied, Eurostat perform the seasonal adjust­
ment with TRAMO / SEATS, a method developed by 
Professor Maravall and V. Gomez. Otherwise, Eurostat 
calculates the trend cycle (except for Germany) seasonal­
ly adjusted series, where additionally the irregular fluctu­
ations have been excluded (using the program TRAMO / 
SEATS). 
Full methodological notes may be found on page 109. 
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Further information -
expected output index 
The Expected Output Index (EOI) links several aspects of 
information from qualitative business opinion surveys 
conducted by DG II (questions on order books and ques­
tions on production expectations) with the index of indus­
trial production. As the data from the business opinion 
surveys are available earlier and lead the evolution of 
industrial production, they can be used to compute a 
short-term estimate of the production index. 
A multiple regression is run, using the growth rate of the 
industrial production lagged with values of the business 
opinion survey data. The result of this regression is "inte­
grated" from a growth rate to an evolution, and after that 
the trend cycle is calculated for a clearer interpretation of 
the results. 
Details of the estimation method can be found in a more 
thorough article that was published in Special Edition 
5/97 of the Monthly Panorama of the European Industry. 
Full methodological notes may be found on page 109. 
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Further information -
price indices 
The index of producer prices shows the changes in the ex-
works selling prices of all products sold on domestic mar­
kets of the various countries, excluding VAT and other 
taxes. The EU indices refer to overall weighted price 
changes. There are no! yet indices for Austria. No season­
al adjustment is carried out on these indices. 




M O N 11 n γ ΡΛΝΟΚΛΜΛ ΟΙ EUROPI AN BI SINI S 
I atesl outlook: industry 
EU-15 




lim ι _ _ ■ ■ ■ ■ > _ ■ ■ ■ ι I 
-3.0 
04-97 07-97 10-97 01-98 04-98 07-98 10-98 01-99 04-99 
E U R - l 1 
ι.ο 
o.o III" .-■.IIII. 
Employment index: 
growth rate, 
year on year 
(%) 
-co 
04-97 07-97 10-97 01-98 04-98 07-98 10-98 01-99 04-99 
J.II 











11 I I I I I I ι I 
-1.0 




M o \ i n n P \ N O R \ M - \ ΟΙ EL ROR Λ Ν B I SINLSS 
Ε Μ Ρ Ι Ο Υ Μ Ι N I I N D I Χ ( Ι Rl N I ) CYCI I ) 
Latest ou t l ook : industry 
(__Figu re 2 . 1 6 J 
EU-15 emp loymen t 
index for the m a i n 
industr ia l g roup ings 






S o u r c e : eurostat 
94 
03-97 06-97 12-97 03-98 06-98 09-98 
( Table 2 . 1 0 J Latest 3 months available Total Intermediate Capital industry goods goods Consumer Consumer durables non-durables 
S o u r c e : eurostat 
Λ 
Employment index fo r 
the m a i n industr ia l 
g roup ings : 
g row th rate, three 
mon ths c o m p a r e d to 




















































































































































e u r o s t a t 
E M P L O Y M E N T INDEX 
Latest ou t l ook : industry 
- \ MONEIIIY PANORAMA QI EUROPEAN BISINISS ) 
I 




compared to the 
same three months of 
the previous year, 
01-99 to 03-99 
(%) 
EU-15 EUR- Β 
11 
IRl ' M f l \ UK ΓΉ771 
S o u r c e : eurostat 
Latest 3 months 
available 
Total Intermediate Capital 
industry goods goods 
Consumer Consumer 
durables non-durables 





















































































































































Emp loymen t index for 
the m a i n indust r ia l 
g r o u p i n g s : g r o w t h 
ra te , th ree mon ths 
c o m p a r e d to the 
same three mon ths of 
the previous year 
(%) 




Μ Ό Ν Ι Μ Ο f ' \ N O R \ M \ i»f 
CAPACITY UTILISATION RAILS 
Ι ί KOPI \N B l SINI ss J -
Latesl outlook: industry 










EU-15 Β DK D EL E F IRL I L NL Α Ρ FIN S UK 
C Table 2.12 J Growth rate: latest month, t/t-12(%) 07-98 10-98 01-99 04-99 
Capacity utilisation 
rates 





































































































CAPACITY UTILISATION RATES 
Latest outlook: industry 
1(10 
I n te rmed ia te goods 
- \ MONEIEIY PANORAMA or EUROPEAN BISINISS J — 
( Figure 2.19 J 
'III 
1,(1 
EU-15 Β DK D EL E F IRL I L NL A Ρ FIN S« UK 
C a p i t a l goods 
EU-15 B DK D EL E F IRL I L NL Α Ρ FIN S ' UK 
Capacity utilisation 







EU-15 Β DK D EL E F IRL I L NL Α Ρ FIN S* UK 




M O N ' · Ό Ρ W O K \\t \ ΟΙ LL RI ^ — y 
FOREIGN TRADE INDICES (TREND CYCLE) 
Latest outlook: industry 
Q=igu re 2.20 
EU-1 5 foreign 
trade indices in 
ECU terms 
(1995 = 100) 
) 110 
90 
Export value index 
Import value index 
Terms of trade 
S o u r c e : S a 
70 
12-95 03-97 06-97 09-97 
C Table 2.13 
Foreign trade indices 
(value indices are in 
ECU terms): 
growth rate, three 
months compared to 
the previous three 
~ C Ξ 
D 



































































































08­97 * 10­97 
















FOREIGN TRADE INDICES 
Latest ou t l ook : industry 




( Figure 2 .21 ) 
Foreign t rade indices 
(in ECU terms): 
g r o w t h rate, 
th ree mon ths 
c o m p a r e d to the 
same three months of 
the previous year, 






EU-15 B/L* DK D EL E F IRL* SL F l \ UK S o u r c e : eurostat 




Imports Terms of 































































































































Foreign trade indices 
(value indices are in 
ECU terms): 
three months 
compared to the 
same three months of 




ο υ u r L e : eurostat 
eurostat -
FOREIGN TRADE INDICES (TREND CYCLE) 
— ( M O M M O P \ N O R - \ U - \ O Í Ει R P Í ' Í \ N BL S I N Í S S J -
( F i g u r e 2.22 ) 
Foreign trade indices 
in ECU terms 
(1995 = 100) 




Latest outlook: industry 
D a n m a r k 





D e u t s c h l a n d 
120 





E l l ada 
06-96 12-96 06-97 12-97 
España F rance 
I 60 
140 
l i l ) 
100 
06-96 12-96 06-97 12-97 
60 
12-95 06-96 12-96 06-97 12-97 
: l a n d I t a l i a 
Export value index 
Import value index 
Terms of trade 
S o u r c e : eurostat 
© 







06-96 12-96 06-97 12-97 
40 
12-95 06-96 12-96 06-97 12-97 
eurostat 
FOREIGN TRADE INDICES (TREND CYCLE) 
Latest outlook: industry 





Ö s t e r r e i c h 
Not available 
- \ MONTHLY PANORAMA or EUROPEAN BUSINESS 
( Figure 2.22 ) 
Foreign trade indices 
in ECU terms 
(1995 = 100) 





P o r t u g a l S u o m i / F i n l a n d 
Not available 
06-96 12-96 06-97 12-97 











I ' ^ ^ m 
f »' ' " - - ^ ^ 
' V ι * 
*. ν 1 0 » *_V, 
06-96 12-96 06-97 12-97 
■ Export value index 
Import value index 
■ Terms of trade 
[WÄ S o u r c e : SJSs«« 
eurostat 
(£ 
EMPLOYMENT AND TRADE INDICES 
-c (Ί PSNQR\M\ Ol El RPI'i-\N BLMNI· .^ J-
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Further information -
employment and trade indices 
Figures showing the number of persons employed include 
all persons employed by the firm (manual workers and 
salaried employees on the firm's payroll) plus the self-
employed. 
For the indices of imports and exports, foreign trade data 
of industrial products (following the nomenclature of the 
Harmonised System) were grouped according to the 
industrial NACE Rev. 1 activity to which they belong. This 
grouping of products causes inevitably certain inaccura­
cies which can reduce the reliability of these 
foreign trade series. The indices for EU-15 refer only to 
extra-Union trade, the indices for Member States reflect 
also intra-Union trade. 
Full methodological notes may be found on page 109. 
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3 Latest o u t l o o k : c o n s t r u c t i o n 
Const ruc t ion ac t i v i t y 
Construction activity in the EU was generally following a negative trend at the end 
of 1998 and start of 1999. EU activity in the construction sector fell by 3.2% in the 
final quarter of 1998 when compared to the final quarter of 1997, with a reduction 
of just 0.5% in the first quarter of 1999. Positive rates of change in construction activ-
ity were recorded in three countries (subject to data availability); they were Spain 
(10.1%, December 1998), France (0.1%, April 1999) and Finland (5.0%, March 
1999). 
After twelve successive months of decline construction activity turned positive in 
France in April 1999 (rising by just 0.1 %). Of the other Member States only Belgium 
and Germany were able to provide data through until this date. German construc-
tion activity declined by 3.5% in the three months to April 1999. These figures also 
showed a slight improvement in the figures compared to the start of 1999, when 
German construction activity retracted by 4.4%. 
C iv i l eng ineer ing and bu i l d ing 
Looking in more detail at the production index by activity we find that civil engi-
neering activity fell by 1.5% in the final quarter of 1998 (again compared to the final 
quarter of 1997). There was some optimism in the most recent data available, with 
French figures for April 1999 showing positive rates of growth (up by 1.9% ). 
The most recent data for building was not as encouraging, with negative rates still 
being recorded in France and Germany (again to April 1999), reductions of 3.9% 
and 5 .1% were registered. 
Enquiries regarding the purchase "t 
data should be directed to: 
Eurostat Data-Shop 
4, rue Alphonse Weicker 
L-2721 Luxembourg 
tel: (352)43 35 22 51 
fax: (352)43 35 22 221 
e-mail: dslux@eurostat.datashop.lu 
Ou tpu t pr ices for res ident ia l bui ld ings 
Prices of residential buildings showed some signs of increasing (contrary to the 
trends seen for total industry producer prices). Indeed, data for the first quarter of 
1999 showed that Germany was the only country reporting a decline in prices. Price 
increases in Greece and the United Kingdom were above the level of 4% per annum. 
EU-15 prices increased by 2.3% in March 1999 (compared to the first quarter of 
1998). 
More recent data is available for a number of countries, as well as the euro-zone1, 
where prices increased by 1.1% per annum in the twelve months to March 1999. 
Figures for EUR-11 aggregate for the final quarter of 1998 had shown that prices were 
increasing at the rate of 0.3% per annum. 
46 
(1) Belgium, Germany, Spain, France, Ireland, Italy, Luxembourg, the Netherlands, Austria, 
Portugal and Finland make up the EUR-11 aggregate, otherwise known as the euro-zone. 
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4 Latest o u t l o o k : serv ices 
New vehic le regis t rat ions 
In Europe the number of new vehicle registrations increased by 9 .1% in the three 
months to May 1999 (compared to the same period the year before). This positive 
rate of change was part of a general trend of expansion seen in the data since April 
1997. There was an increase in the rate of change for the number of new car regis­
trations compared to March 1999 (when figures rose by 6.3%). 
Several Member States recorded higher growth rates for new vehicle registrations 
(again for May 1999, except otherwise stated). The highest rates were found in 
Greece (39.3%), Finland (16.0%) and Sweden (14.5%, for May 1999). Whilst in the 
latter two countries the index grew at a faster pace than in previous months, in 
Greece the latest figure reported a slower pace of expansion (when compared to the 
first months of 1999). A similar trend was evident in Belgium, where despite new 
vehicle registrations growing at a positive rate (up by 7.3% in April 1 999), the index 
slowed down compared to the start of the year. In Germany new vehicle registrations 
increased by 7.4% in May 1999, a rate of growth which reversed the slight reduc­
tion registered during the month of March 1999 (down by 0.5%). 
Retail trade 
In the three months to April 1999 the European index of retail sales volumes con­
tinued its upward trend (when compared to the same three months of the year 
before). Growth was slightly faster for the EUR-11Ί aggregate than the data posted 
for EU-15 (with increases of 3.7% and 3.4% respectively). The retail sales index dis­
played a fairly constant trend when compared to March 1999. 
Enquiries regarding the purchast »I 
data should be directed to: 
Eurostat Data-Shop 
4, rue Alphonse Weicker 
L-2721 Luxembourg 
tel: (352)43 35 22 51 
fax: (352)43 35 22 221 
e-mail: dslux@eurostal.datashop.lu 
i-
Within the larger Member States, retail sales volumes were generally positive, 
increasing by between 7.6% in Italy (for April 1999) and 1.8% in the United 
Kingdom (for April 1999). There was one exception to this rule, in Germany the 
index remained almost unchanged (up by 0.1 % in April 1999). There had been signs 
of an expansion of retail sales in Germany during the first three months of 1999, 
which was not confirmed by the evolution in April 1999. Indeed, German retail sales 
continued to show moderate or no growth throughout the latter part of 1998 up to 
the spring of 1999 (except for a slight increase around Christmas 1998). France was 
the only larger economy reporting considerably higher increases in retail sales' vol­
umes on a continued basis (latest figures showed an increase of 4.7% in April 1999). 
French retail sales volumes increased at the same pace as during the winter of 1998, 
whilst in Italy growth expanded to over 7% during the spring of 1999 from a figure 
of just 0.9% during the final quarter of 1998. 
(1) Belgium, Germany, Spain, France, Ireland, Italy, Luxembourg, the Netherlands, Austria, 
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5.0 ( Figure 4.1 J 
A breakdown of the retail sales activity showed that 
there was faster growth of sales volumes for house­
hold equipment than there was for food, beverages 
and tobacco. Within the larger Member States sales 
volumes of household equipment increased by 
rates above the level of 6% (although no fresh data 
existed for Germany). The highest rate of growth 
was recorded in Italy where sales volumes 
increased by 8.6% (April 1999). In the United 
Kingdom the rate of growth for household equip­
ment (6.3%, May 1999) was well above the aver­
age for the whole of retail sales (1.8%, April 1999). 
Within the smaller Member States there was a more 
varied picture across activities. In the Netherlands, 
retail sales of household equipment grew by 8.8% 
and in Sweden at an even faster pace of 11.2% (to 
May and April 1999), whilst in Greece there was a 
negative rate of change (down by 0.5%, March 
1999). Greek retail sales of household equipment 
were on a downward trend for the sixth consecu­
tive month, although declining at a slower pace 
when compared to the start of 1999. 
11-1998 111-1998 IV-1998 1-1999 
( ■ EU­15 ■ EUR­11 .'Japan USA J 
Within the retail sale of food, beverages and 
tobacco sales' volumes grew more moderately: in 
the United Kingdom by 0.6% (May 1999) and in 
Spain by 0.4% (April 1999). Although the Italian 
rate of growth was equal to 5.5% (April 1999), the 
activity was still growing at a slower pace than the 
Italian aggregate for the whole of retail trade. 
Within the smaller Member States rates of change 
ranged from growth of 3.6% in Ireland to reduc­
tions of 0.7% and 0.2% in Denmark and the 




year on year 
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iraz^ 
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The EU figures for the retail sale of textiles, cloth­
ing, footwear and leather goods displayed a similar 
evolution to that of household equipment. Spanish 
figures reported only moderate increases of 0.4% 
(for April 1999), recovering somewhat after the 
downward trend observed during the first three 
months of 1999. In Austria where sales volumes of 
textiles, clothing, footwear and leather goods were 
also decreasing, the index displayed a negative rate 
of change equal to 8.5% in March 1999 (negative 
growth recorded since December 1998). 
Not available 
( Figure 4.2 j 
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Structural indicators 
value-added, production, employment and labour costs 
68 
74 
External t rade 7 6 
extra EU-15 exports and extra EU-15 imports 
Short- term indicators 7 7 
production index, producer prices, capacity utilisation and foreign trade indices 
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manufacture of leather clothes; 
manufacture of other wearing 
apparel and accessories; 
dressing and dyeing of fur; 
manufacture of articles or fur; 
tanning and dressing of leather; 
manufacture of luggage, 
handbags and the like, saddlery 
and harness; 
manufacture of footwear. 
Introduction 
NACE Rev. 1 18 and 19 covers workwear, outerwear and underwear, articles of fur, 
articles of leather such as clothes, luggage or saddlery as well as footwear. These 
activities include also the dressing and dyeing of fur and tanning of leather. The man-
ufacture of wearing apparel and leather products was responsible for about 2.5% of 
the European production value in total manufacturing. Since the late part of the eight-
ies this share was reduced by nearly half a percentage point, reflecting the increas-
ing tendency to produce such products in low-wage countries outside of the EU. 
The manufacture of wearing apparel and leather products is a market that is becom-
ing increasingly globalised, with a great deal of international competition for cus-
tomers and production across borders. This trend has changed the requirement for 
business management in terms of languages, knowledge in marketing and logistics. 
At the same time, competition has increased the necessity to improve productivity 
and therefore investments in modern machinery, in a qualified labour staff and new 
distribution channels such as electronic commerce have also developed. 
There was a high concentration of the manufacture of wearing apparel and leather 
products in the four Mediterranean Member States. If we look in more detail at the 
activity Greece, Spain, Italy and Portugal made 50% of European manufactures in the 
activity of wearing apparel (including dressing and dyeing of fur). Portugal and Italy 
recorded the highest levels of output for the manufacture of leather and leather prod-
ucts, together they were responsible for more than half of the EU's production value 
and with Spain they accounted for just under 70% of the total. 
Enquiries regarding the purchase of 
data should be directed to: 
Eurostat Data-Shop 
4, rue Alphonse Weicker 
L-2721 Luxembourg 
tel: (352) 43 35 22 51 
fax: (352) 43 35 22 221 
e-mail: dslux@eurostat.datashop.lu 
i Fu r t h e r i n f o r m a t i o n 
For industrial activities the data for structural statistics are in current ECU unless oth-
erwise stated. Data for value added at factor cost, production, labour costs and 
employment come from annual enquiries conducted by Member States involving all 
enterprises with 20 or more employees. The exceptions to this are Spain (local units 
of all sizes), Portugal (enterprises with 10 or more employees) and Finland (establish-
ments employing 5 or more persons). Gaps in the data have been filled by estimates 
made by Eurostat. Thus, EU-15 and EUR-11 totals often contain estimates for missing 
countries. Estimates are shown in bold. 
® eurostat 
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Trends in the production process 
In 1998 the manufacture of wearing apparel and 
leather products reported a downward trend in pro-
duction value in the EU (compared to the year 
before). This was mainly due to a decline in pro-
duction in lhe four largest economies of Europe. 
Whilst Italian and German industrial activity dis-
played moderate losses (down by 1.4% and 0.7% 
respectively), in France and in the United Kingdom 
the decrease followed a faster pace (down by 8.6% 
and 9.8% respectively). Within the Mediterranean 
Member States the sector displayed also a decrease 
in production levels, with the exception of Spain 
where production of wearing apparel and leather 
products increased by 3.9%. Growth in Spain 
gained speed compared to 1997 (up by 2.3%) 
whilst in most Member States a downward tenden-






1993 1994 1995 1996 1997 
Member States with higher labour costs. Whilst in 
Denmark the ratio fell by 4.9 persons on average, it 
remained nearly unchanged in Portugal. 
f Figure 5.1 J 
EU-1 5 production 
in constant prices 
(million ECU) 
0=£2 
S o u r c e : eurostat 
The manufacture of wearing apparel, leather and 
leather products was dominated by medium-sized 
enterprises. The strengths of the European manu-
facturers were high quality products, innovations in 
the production process, high skills in design and 
leadership in fashion trends. Increased competition 
on internationalised markets required constant 
efforts in research. German manufacturers reacted 
with a common research project1. 
High labour intensity combined with strong com-
petition from low-wage countries required restruc-
turing processes of production and distribution 
within the EU. A reduction in the number of per-
sons employed and a shift of production facilities to 
Eastern European countries or overseas was not 
enough for many European enterprises to survive. A 
flexible range of products, as well as an active mar-
keting campaign and the constant search for new 
This activity relies on a production process with a 
high level of labour intensity. The number of per-
sons employed per one mill ion ECU of production 
value varied across Europe, for example in the man-
ufacture of wearing apparel from 6.1 person on 
average in Denmark to 49.5 persons in Portugal 
(figures for 1998). In Member States with tradition-
ally lower wage levels there were relatively more 
persons employed than in countries like Germany, 
Belgium or as mentioned Denmark. Since 1993 
manufacturers made efforts to reduce production 
costs of wearing apparel and leather products, how-
ever this occurred to a more significantly extent in 




Rev. 1 18.2 
59% 
C Figure 5.2 j 









VALUE ADDED & NUMBER OF PERSONS EMPLOYED 
.MoNiim P\NOR­\M­V οι EE!RQPI \N BE SINÌSS J-
Wearing apparel, leather and leather goods: NACE Rev. 1 Divisions 18 and 19 
( Figure 5.3 J 
Share of EU­15 
value­added 
at factor cost, 
1995 
S o u r c e : LSiat 
16% 
distribution channels, couple with an openness for 
accepting technological changes and sensitivity for 
changing consumer taste were a recipe for compet­
itive firms in this industry. In addition, many pro­
ducers placed more resources in the area of cus­
tomer service (for example, after­sales service). 
duction value within the large Member States: an 
increase in Italy and Spain (tip by 1.2% and 3.2% 
respectively) compared to a decrease in France, the 
United Kingdom and Germany (down by 15.5%, 
7 .1% and 0.3% respectively). 
European tanners and dressers of leather produced 
around 7% of the production value of wearing 
apparel and leather products. In the Mediterranean 
Member States around three­quarters of the EU's 
tanning and dressing of leather took place. In 1998 
Italy and Spain reported increases in production at 
current prices of 3 . 1% and 1.6% respectively, 
whilst the smaller economies of this region dis­
played a downward trend. Nevertheless, the Italian 
tanners and dressers had to face falling value added 
(down by 2.7% in 1998). Although European con­
sumers were becoming more aware of quality (that 
was offered by European tanners), price was still 
one of the most important factors. 
( Figure 5.4 J 
Share of EU­15 
number of persons 
employed, 
1995 
A breakdown of the manufacture of wearing appar­
el and leather products shows that the manufacture 
of other wearing apparel and accessories (NACE 
Rev. 1 18.2) accounted for around 60% of the 
aggregated production value (or around 95% of 
NACE Rev. 1 18). The activity produces workwear, 
other outerwear and underwear (excluding leather 
clothes). In 1 998 there was no uniform trend in pro­
S o u r c e : Silat 
F 
12% 
Italy, Spain and Portugal were also highly spe­
cialised in the manufacture of footwear where 
around 70% of the European production value was 
carried out. The sector contributed just under a 
quarter to the output of wearing apparel and leather 
products. The European manufacture of footwear 
reduced its production level during the nineties as 
countries in south­east Asia and Eastern Europe 
expanded their output rapidly. Between 1990 and 
1998 production (at constant prices) decreased in 
all reporting EU countries (except for Spain with an 
annual average growth rate of 0.8%). In Italy pro­
duction value decreased by 1.7% per annum, 
whilst in France the reduction was equal to 3.8% 
per annum. Within the Member States the footwear 
sector followed the trend of the whole activity of 
wearing apparel and leather products in 1998 with 
Italy and the United Kingdom reporting output 
down by 9.3% and 17.2% respectively. There was 
a moderate decline in Germany (down by 0.8%), 
whilst Spain registered an increase in activity ­ up 
by 3.7%. European suppliers of footwear increased 
their efforts to develop new products and to 
improve their customer service. This included 
70 m eurostat 
LABOUR COSTS & PRODUCTION 
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efforts to react more immediately to changes in 
consumer tastes in order to be a step ahead of for­
eign competitors. 
Increasing production index 
in Spain whilst falling in Italy 
In Europe the production index of wearing apparel, 
dressing and dyeing of fur was on a downward 
trend whilst the index of the manufacture of leather 
and leather products was slightly increasing. In 
Europe lhe former activity declined by 2.9% (for 
April 1999), continuing a series of rates below ­2% 
(observed since the beginning of 1999). The latter 
activity displayed a rate of growth of 0.4% in the 
three months to April 1999 (when compared to the 
three­month period before), again a slowdown in 
growth. 
In Italy, the country with the largest production, 
both activities were declining, the manufacture of 
wearing apparel at a faster pace than the manufac­
ture of leather and leather products (down by 2.1 % 
and 0.7% respectively, for April 1999). Contrary to 
the European trend there was an increase in both 
activities in Spain, the manufacture of wearing 
apparel grew moderately by 0.3% and the manu­
facture of leather and leather products by 1.1 % (for 
April 1999). 
Producer price index 
The EU producer price index continued to slow 
down, following its more rapid upward trend dur­
ing the winter of 1998. In the manufacture of wear­
ing apparel, dressing and dyeing of fur as well as in 
the manufacture of leather and leather products 
there was growth of 0.7% and 0.5% in May 1999 
(compared to the same month of the year before). 
In the manufacture of wearing apparel; dressing 
and dyeing of fur the index was increasing at a 
faster pace in Italy (up by 1.3%), whilst in Germany 
producer prices remained almost unchanged (up by 
0.2%, both for May 1999). Within the smaller 
Member States the index displayed a more varied 
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increase of producer prices was particularly pro­
nounced (up by 3.0% and 2.0% respectively, May 
1999). In Finland, the activity reported a decrease 
in producer prices (down by 3.3% in April 1999), 
the fifth consecutive month. 
In the manufacture of leather and leather products 
Italy recorded an increase in prices almost equal to 
the European average (up by 0.6%, May 1999), 
whilst Spanish producers saw a slowdown in prices 
from 1.9% in January 1999 to just 0.7% by May 
1999. French and German producers saw their 
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the world, 
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In 1998 the manufacture of wearing apparel, dress­
ing and dyeing of fur reported increasing employ­
ment in Italy and Greece (up by 2.6% and 12.3% 
respectively) and at a more moderate pace in 
France and Ireland (both up by 1.0%). The Spanish 
sector reduced its number of persons employed by 
6.6%, despite growth in production. 
S m i r r - . LM3 O O U r C e : eurostat 
·■ 
Trends in employment 
In the EU the manufacture of wearing apparel and 
leather products employed around 1.1 mill ion per­
sons in 1998. In the ten years since 1988 the sector 
has reduced the number of persons employed by 
around 25%. This indicated a constant restructuring 
of the production process, which was observed 
throughout the Member States, strongest in 
Germany and Finland where employment was 
reduced by 57.6% and 68.3%. Nevertheless, 
German manufacturers of footwear stated that they 
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Foreign trade 
European manufacturers of wearing apparel And 
leather products delivered less of their production 
outside the Union than flows of imports in lhe 
opposite direction. The negative trade balance of 
the EU expanded between 1988 and 1998, with 
total exports declining. 
If we look at the foreign trade of the euro­zone2 
(including intra­EU flows) the eleven countries also 
reported a trade deficit in the manufacture of wear­
ing apparel, whilst there was a positive trade bal­
ance in the manufacture of leather and leather 
products. This was explained by high exports of 
Italy, Spain, Portugal and the Belgo­Luxembourg 
Economic Union. The Italian export ratio was equal 
to 73.4% of production. In 1998, more than two­
thirds of German and French production was des­
tined for non­domestic markets (with exports ratios 
of 70.2% and 74.4% respectively). 
(2) Belgium, Germany, Spain, France, Ireland, Italy, 
Luxembourg, the Netherlands, Austria, Portugal and 
Finland make up the EUR­11 aggregate, otherwise 
known as the euro­zone. 
ma 
eurostat 
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There are more than four mil l ion enterprises in the area of distributive trades. German 
enterprises generate on average three times more turnover than their European counterparts. 
Financial services account for some 3% of total employment in the EU. In Luxembourg this rises to 8.87r>, 
but in Portugal the sector employs only 1.8%. 
Small family businesses predominate in transport services, especially in 
southern Member States. In Greece and Spain there are, on average, 
only 3.6 and 3.7 employees per enterprise. 
Some six mil l ion people work in hotels and restaurants, 94% of which have between 0-9 employees. In 
Belgium, for each person employed in an hotel there are six employed in a restaurant or bar - well 
above the European average. 
The publication says that services now account for 65% of the wealth 
created in the EU and have transformed the working environment. 
In the foreword, Eurostat Director-General Yves Franchet says: 
"One of the major success stories of the services economy is the 
considerable number of new jobs that have been created. Women have taken 
many of these jobs and many posts offer employment opportunities 
to those members of society who choose or need to work part-time". 
"Such a flexible system contrasts with the constraints of shift work that are 
still found in many industrial enterprises. It would appear that these trends 
wi l l continue: with even leaner, more specialised workforces on the 
productive-side of the economy and more jobs and value-added in the 
services economy". 
Mr Franchet said of the electronic publication, with its thematic, sectoral and 
country analyses of the EU service sector that it is "representative of an evolving 
dissemination policy within Eurostat, as it is one of the first examples of what 
I hope wi l l be a succession of electronic information tools that combine a variety of different sources of data and information 
in a seamless manner". 
"It is hoped that this comprehensive survey of the state of European services is of interest to a broad spectrum of users and that 
it marks the start of a more extensive coverage of services by official statistics". 
The data come in a new publication "Services in Europe", also available on CD-ROM. It gives an overview of 
employment, value-added and household consumption, and an in-depth look at the industries that make up the 
European services economy. This is the first major review of the service sector from Eurostat. 
Services in Europe, 200 pages or CD-ROM, available through Eurostat 
Data Shops and European Commission sales agents. The CD-ROM 
contains more data, a glossary, information on the data sources and 
other general information (not included in the paper publication). 
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Further information -
foreign trade indices 
For the indices of imports and exports, foreign trade data 
of industrial products (following the nomenclature of the 
Harmonised System) were grouped according to the 
industrial NACE Rev. 1 activity to which they belong. This 
grouping of products causes inevitably certain inaccura­
cies which can reduce the reliability of these foreign trade 
series. The indices lor EU-15 refer only to extra-Union 
trade, the indices for Member States reflect also intra­
Union trade. 
For more extensive details of the methodology of short-
term indicators please refer to the Eurostat publication 
"Methodology of Industrial Short-term Statistics" 
ISBN 92-828-2879-4. 
Full methodological notes for this publication may be 
found on page 109. 
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N o n - m e t a l l i c m i n e r a l p r o d u c t s 
Commentary OO 
Structural indicators 7 A 
value-added, production, employment and labour costs 
External trade 9 6 
extra EU-15 exports and extra EU-15 imports 
Short-term indicators 7 / 
production index, producer prices, capacity utilisation and foreign trade indices 
6 N o n - m e t a l l i c m i n e r a l p r o d u c t s 
Description of the NACE Rev. 1 
Groups in Division 26: 
26.1 : manufacture of glass and glass 
products; 
26.2: manufacture of non-refractory 
ceramic goods other than for 
construction purpose; manufature 
of refractory ceramic products; 
26.3: manufacture of ceramic tiles and 
flags; 
26.4: manufacture of bricks, tiles and 
construction products, in baked 
clay; 
26.5: manufacture of cement, lime and 
plaster; 
26.6: manufacture of articles of 
concrete, plaster and cement; 
26.7: cutting, shaping and finishing of 
stone; 
26.8: manufacture of other non-
metallic mineral products n.e.c. 
I n t r oduc t i on 
The manufacture of other non-metallic mineral products covers products made of 
glass, ceramics, clay and stone, as well as the manufacture of cement and concrete. 
Its contribution to the production value of total manufacturing in the EU was equal 
to 3% during the course of the nineties. If we look at the shares by Member State 
there was a relatively large share of activity in the Iberian Peninsula: the Portuguese 
share of the activity in total manufacturing was more than double the European aver-
age, whilst in Spain the share was just under two times the European average. Greece 
and Austria also reported high specialisation in the manufacture of other non-metal-
lic mineral products (both around 150% the European level). 
The activity was partly dependent on the evolution of construction and civil engi-
neering, as well as the award of public work contracts. This was above all true for 
the sale of cement, plaster, bricks and tiles. On the other hand, the industry deliv-
ered to a wide variety of other activities, ranging from electrical engineering (electri-
cal insulators of ceramics) through food and beverage processing (containers of glass) 
to final consumers (household goods of glass and ceramics). 
Trends in p roduc t i on 
In 1998 the production value of the manufacture of other non-metallic mineral prod-
ucts increased by 2.4% in EU-1 5 (at current prices compared to the year before). This 
was a slight slowdown in the rate of growth (up by 3.2% in 1997). Between 1993 
and 1998 production value in constant prices rose in the reporting Member States, 
such as in Spain by 2.1 % per annum or in Finland by 9.3% per annum. Value added 
(at constant prices) grew at a slower pace during the same period, again for Spain 
and Finland: up by 2.0% and 4.0% per annum respectively. Italy, the second largest 
producing country in the EU, reported a very modest increase in production value 
(up by 0.3% per annum), whilst value added remained unchanged in the five years 
to 1998 (0.0% per annum). 
Enquiries regarding the purchase of 
data should be directed to: 
Eurostat Data-Shop 
4, rue Alphonse Weicker 
L-2721 Luxembourg 
tel: (352)43 35 22 51 
fax: (352)43 35 22 221 
e-mail: dslux@eurostat.datashop.lu 
S F u r t h e r i n f o r m a t i o n 
For industrial activities the data for structural statistics are in current ECU unless oth-
erwise stated. Data for value added at factor cost, production, labour costs and 
employment come from annual enquiries conducted by Member States involving all 
enterprises with 20 or more employees. The exceptions to this are Spain (local units 
of all sizes), Portugal (enterprises with 10 or more employees) and Finland (establish-
ments employing 5 or more persons). Caps in the data have been filled by estimates 
made by Eurostat. Thus, EU-15 and EUR-11 totals often contain estimates for missing 
countries. Estimates are shown in bold. 
88 ma 
eurostat 
PRODUCTION & ACTIVITY BREAKDOWN 
Non-metallic mineral products: NACE Rev. 1 Division 26 
-(^ Μ Ο Ν Ι Ι Ι Ι Ί PANORAMA OI EUROF'IAN BUSINESS 
In 1998 Italy continued to report growth below the 
EU average (a 1.7% increase in production value at 
current prices). The non-metallic minerals industry 
grew at a rapid pace in Belgium and in Spain, by 
10 .1% and 7.5% respectively, after moderate 
growth in 1997 (up by 1.7% and 1.4% respective­
ly). In both countries there was a high level of out­
put in lhe manufacture of cement, lime and plaster 
(NACE Rev. 1 26.5), as well as the manufacture of 
articles of concrete, plaster and cement (NACE 
Rev. 1 26.6). 
EU production of NACE Rev. 1 26.5 and 26.6 
accounted for 12.1% and 30.8% of the aggregated 
activity of other non-metallic mineral products. In 
1998 both the manufacture of cement, lime and 
plaster and articles of concrete, plaster and cement 
grew at a faster pace than the aggregated activity in 
EU-15: up by 4.2% and 4.4% respectively. 
Nevertheless the manufacture of cement faced 
strong competition from Eastern European suppliers 
who offered low-quality cement at significantly 
lower price. Within the EU, electricity costs played 
án important role in determining competitiveness 
of cement producers, as electricity costs sometimes 
accounted for up to 40% of value added. The com-
petitive environment has led towards concentration 
in many cement industries. Although the manufac-
ture of cement displayed a low labour intensity, ris-
ing imports created pressure for further automation 
to reduce labour costs. 
The manufacture of glass and glass products (NACE 
Rev. 1 26.1) or of flat glass, hollow glass, glass 
fibres and technical glass accounted for around one 
fifth of the production value of other non-metallic 
mineral products. In 1998, production values grew 
in most of lhe Member States, between 9.3% in 
Belgium and 0.2% in France, whilst in Ireland, 
Austria and Spain there were declines of 13.3%, 
4.7% and 2.9% respectively. A large share of hol-
low glass was used as packaging material, facing 
increasing competit ion from lighter packaging 
materials made of plastic and tin (although envi-
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able glass bottles). The European market for glass 
was characterised by over-capacity, leading to the 
search for niche markets and supply beyond glass 
products (for example, manufacturers moved into 
areas such as design and alternative forms of pack-
aging). In the reporting Member States value added 
evolved at a slower pace than production value 
between 1993 and 1998 (both at constant prices). 
In France production value increased by 4.3% per 
annum whilst value added only by 3.4% per 
annum. The exception was Italy where value added 
went up nearly twice as fast as production value (by 
2.5% and 1.4% respectively). 
NACE 
Rev. 1 26.6 
3 1 % 
f Figure 6.1 J 
EU-1 5 production 
in constant prices 
(million ECU) 
S o u r c e : eurostat 
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The manufacture of ceramic goods (NACE Rev. 1 
26.2 and 26.3) accounted for around 15% of total 
production value for non-metallic minerals. Besides 
ceramic goods for construction purposes (tiles and 
flags, covered in NACE Rev. 1 26.3) the product 
mix included ceramic household and ornamental 
articles, ceramic sanitary fixtures, electrical insula­
tors and refractory ceramic products. Italy and 
Spain recorded a large manufacture of ceramic tiles 
and flags (NACE Rev. 1 26.3), which in the Iberian 
country grew by 7.6% in 1998 whilst slightly 
decreasing in Italy (by 0.87o). In Spain there was a 
high level of output for the manufacture of ceramic 
goods other than for construction purposes (NACE 
S o u r c e : . MA 
D 
24" 
Rev. 1 26.2), however production value remained 
nearly unchanged in 1998 (clown by 0.2%). In the 
United Kingdom, the second largest manufacturer 
in the EU, production increased by 3.7% and in 
Austria by 15.1% (the industry contributed 2.5 
times more to Austrian total manufacturing than the 
European average). 
United Kingdom production 
index down by 1 . 1 % 
The EU-15 production index for other non-metallic 
mineral products was on an upward trend, display­
ing growth of 1.1% in lhe three months lo April 
1999 (compared to the three-month period before). 
The upward trend was observed since February 
1999 after falling for nine consecutive months. The 
EUR-111 aggregate reported even higher growth of 
1.4% (again for April 1999). 
If we look at the individual Member States there was 
no uniform evolution. Activity declined in the 
United Kingdom (by 1.1%), as in France and 
Germany, where the production index decreased by 
1.0% and 1.2% respectively (for April 1999). In 
Italy, production of other non-metallic mineral prod­
ucts was on an upward trend since October 1998, 
at constantly accelerating rates of growth. In Spain 
the activity reported a growing index since the 
spring of 1997 (only once interrupted in December 
1998 with a very modest decline of 0.1 %). 
Rising producer price index in Europe 
The EU producer price index increased by 0.9% in 
May 1999 (compared to the same month of the year 
before). In the euro-zone the increase was some­
what lower (up by 0.7% again in May 1999). In 
both European aggregates the rise in producer 
prices was a continuation of rates observed since 
the summer of 1998, even though there was a slight 
slowdown compared to the rates of growth from 
January 1999. 
(1) Belgium, Germany, Spain, France, Ireland, Italy, 
Luxembourg, the Netherlands, Austria, Portugal and 
Finland make up the EUR-11 aggregate, otherwise 
known as the euro-zone. 
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Within the larger Member States producer prices 
were rising, for example in Italy by 1.3% (for May 
1999; there was no fresh data available for the 
United Kingdom). In Spain and in Italy the upward 
trend was observed from 1996 onwards, in France 
there was a period of falling prices before October 
1997. Contrary to general tendency of rising prices, 
Germany reported falling producer prices over a 
period of several years (latest down by 0.5% in May 
1999). 
Trends in employment 
In 1998 there were 1.1 mil l ion persons employed 
in lhe manufacture of other non­metallic mineral 
products in the EU. On average the enterprises 
engaged 8.3 persons in order to produce one mil­
lion ECU of production value. Ten years before this 
figure was 12.9 persons. The decline was observed 
throughout the activity where the manufacture of 
cement, lime and plaster displayed a very low 
labour intensity, particularly in Finland, Belgium 
and Portugal (2.9, 3.0 and 3.1 persons employed 
per one mill ion ECU of production value). 
A decrease in employment was recorded in 
Germany, the United Kingdom and Belgium, whilst 
France, Italy and Denmark reported an increase in 
the number of persons employed (for 1998). There 
was a high growth rate for the Italian manufacture 
of cement, lime and plaster as well as the manufac­






































Product ion in 
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(I 10,000 30,000 1^771 S o u r c e : eurostat 
The efforts to reduce labour intensity led lo 
improved labour productivity figures for the manu­
facture of other non­metallic mineral products in 
the EU (as measured by value added per person 
employed). This ratio rose between 1993 and 1998 
by some 8.7 thousand ECU to 48.3 thousand ECU 
fier head. During the same period labour produc­
tivity in the manufacture of articles of concrete, 
plaster and cement increased by 10.2 thousand 
ECU to 51.0 thousand ECU per head by 1998. The 
increase was twice as high (in absolute terms) in the 
United Kingdom, Austria and Finland where value 
added per person employed reached 56.4, 74.1 
and 48.5 thousand ECU per head. 
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Foreign t rade 
EU foreign trade of other non-metallic mineral 
products was low relative to the size of the 
European market, due largely to the fragility or 
weight of the products concerned. In 1998 deliver­
ies to foreign countries accounted for 11.2% of the 
production value, whilst imports accounted for 
5.4% of domestic apparent consumption. The 
excess of exports over imports was some 7.8 bill ion 
ECU, an increase of 53.9% during the ten years to 
1998. Foreign trade figures for the EU cover total 
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Figures for the EUR­11 aggregale inckiding trade 
flows between the individual Member States report­
ed that 28 .1% of the production of non­metallic 
mineral products were exported and 20.8% of 
domestic apparent consumption was imported in 
1998. If we look at the breakdown of the activity 
there was a negative trade balance only in the man­
ufacture of cement, lime and plaster. 
Wi th in the Member States, Italy and the 
Netherlands recorded a higher export ratio of 
40.7% and 38.0% respectively in 1998. Whilst the 
Italian share of non­domestic purchases in apparent 
consumption was lower than in EUR­11 (16.3%), 
the Dutch import penetration ratio reached 43.2%. 
The high imports in the Netherlands led to ¿n 
excess of imports over exports of 376.7 mill ion 




M E R C U R E S O U R C E S 
This publication aims to document current practice in each of the members of the 
European Union (EU) and of the European Free Trade Area (EFTA) in the field of 
structural business statistics in the service sectors. Each country report is 
structured in the same way. The first part of the report explains the statistical 
system and the second part provides details on each national data source. 
There is one report on the statistical system per country and 46 different 
sources in total for the 1 7 countries currently available. 
Information is provided on the fol lowing areas for the statistical system: the institution responsible, the legal 
framework, classifications, units, the business register and a summary of data sources. This last item 
is an overview of the data sources used and it serves as an introduction for the second part of each national 
report, namely the data sources. These sources are classified as surveys or administrative sources. As with the 
statistical system, the part relating to sources also has a standard structure. Some of the elements 
are only relevant for statistical surveys and are not relevant for sources based 
directly on administrative returns. The information provided for each source is: 
administrative and legal information, summary of the types of questionnaires used, 
population coverage, lists of information collected on each unit, primary data 
collection method including information on sample sizes and response rates, 
methods for the production of results, information on national quality reports 
and dissemination. 
The contents of the CD-ROM can be viewed using most recent web browsers that 
support frames and JavaScript (e.g. Netscape 3 or later, Internet Explorer 4 or later). 
Through the browser the user can access a tailor-made interface showing the detailed 
methodological information. The information can be selected either by reading through 
the publication screen by screen or by navigating using a hierarchical tree structure 
made up of the full list of methodological information. The interface also provides 
the possibility to view the information for two different countries or two different 
sources from the same country on screen at the same time, which makes comparisons 
of the information easier to do. 
This product is available in two forms, ¿n electronic version on 
CD-ROM and a paper publication. 
The paper publication runs to slightly more than 400 pages structured country by 
country and then source by source. A full list of the 
methodological items presented for each statistical system and 
each source is annexed to the publication. 
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Further information -
foreign trade indices 
For the indices of imports and exports, foreign trade data 
of industrial products (following the nomenclature of the 
Harmonised System) were grouped according to the 
industrial NACE Rev. 1 activity to which they belong. This 
grouping of products causes inevitably certain inaccura­
cies which can reduce the reliability of these foreign trade 
series. The indices lor EU­15 refer only to extra­Union 
(rade, the indices for Member States reflect also intra­
Union trade. 
For more extensive details of the methodology of short­
term indicators please refer to lhe Eurostat publication 
"Methodology of Industrial Short­term Statistics" 
ISBN 92­828­2879­4. 
Full methodological notes for this publication may be 
found on page 109. 
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M e t h o d o l o g i c a l noles 
Activity classification system 
The economic activities used in this publication are 
defined in the revised Classification of Economic 
Activities wi th in the European Communities, NACE 
Rev. 1. This classification was laid down in a Council 
Regulation in 1990 (OJ L293 24 t h October 1990). It 
should be noted that many series before 1990 and a large 
amount of annual data even between 1 990 and now had 
to be converted from the old classification NACE 1970. 
This estimation process can reduce the reliability of the 
data. Data have been based on 1995 = 100, using weights 
from the annual surveys of 1 995. 
Main industrial groupings that are used in Section 2 of this 
publication have the fol lowing definitions in terms of 
NACE Rev. 1. 
Total industry 
NACE Rev. 1 Sections 
C + D + E, 
i.e. mining, manufacturing and energy supply 
Intermediate goods industries 
NACE Rev. 1 Croups 
13.1, 13.2, 14.1-14.5, 15.6, 15.7, 17.1-17.3, 
20.1-20.5, 21.1 , 21.2, 24.1-24.3, 24.6, 24.7, 
25.1, 25.2, 26.1-26.8, 27.1-27.5, 28.4-28.7, 
31.2-31.6, 32.1, 34.3, 37.1 , 37.2 
Capital goods industries 
NACE Rev. 1 Groups 
28.1-28.3, 29.1-29.6, 30.0, 31.1, 32.2, 33.1-33.3, 
34.1, 34.2, 35.1-35.3 
Durable consumer goods industries 
NACE Rev. 1 Groups 
29.7, 32.3, 33.4, 33.5, 35.4, 35.5, 36.1-36.3 
Non-durable consumer goods industries 
NACE Rev. 1 Groups 
15.1-15.5, 15.8-16.0, 17.4-17.7, 18.1-18.3, 19.1-19.3, 
22.1-22.3, 24.4, 24.5, 36.4-36.6 
Statistical sources 
Most of the data in this publication is harmonised data 
supplied to Eurostat by the National Statistical Offices. 
The exceptions are: 
1) the capacity utilisation series which come from the 
business surveys carried out on behalf of the Directorate 
General for Economic Affairs of the Commission (DG II); 
2) the EOIX which produced using the business surveys 
carried out on behalf of the Directorate General for 
Economic Affairs of the Commission (DG II) as a leading 
indicator; 
3) the estimates for the latest years' structural data, which 
are made by Eurostat; 
4) the data tor the USA and Japan, which are supplied by 
the OECD. 
Every effort has been made to include data for the EU-15 
Member States. The data from 1991 onwards are on a 
post-unification basis and include East-Germany. 
Short term indicators 
The index of production measures changes in the volume 
of the gross value added created by industry, the branch 
indices being aggregated by means of a system of weight-
ing according to gross value added at factor cost is base 
year 1995. The indices are adjusted to take account of the 
varying number of working days in the month. 
The Expected Output Index (EOI) links several aspects of 
information from qualitative business opinion surveys 
conducted by DG II (questions on order books and ques-
tions on production expectations) with the index of indus-
trial production. As the data from the business opinion 
surveys are available earlier and lead the evolution of 
industrial production, they can be used to compule a 
short-lerm estimate of the production index. 
The index of producer prices shows the changes in the ex-
works selling prices of all products sokl on domestic mar-
kets of the various countries, excluding VAT and other 
taxes. The EU indices refer to overall weighted price 
changes. There are not yet indices for Austria. No season-
al adjustment is carried out on these indices. 
If Member States dispose of more detailed data series at 
the 4 digit level of NACE Rev. 1, a more elaborate defini-
tion at this level of disaggregation is used. 
„0 ma 
eurostat 
CLASSIFICATION SYSTEM & STATISTICAL SOURCES 
M e t h o d o l o g i c a l noles 
- ( ΜΟΜΙ Ι Ι Ί PwOR\\1-\ ΟΙ El ROPEAN BUSINESS J 
Sometimes statistics are collected at the product level. 
This may be the case for prices, production, imports and 
exports. Thus, dala is not strictly speaking fol lowing an 
activity classification (NACE Rev. 1 ) but a product classifi­
cation (Classification of Products by Activity "CPA"). CPA, 
was laid down in a Council Regulation in 1993. It is a six 
digit classification which for the 2-digit, 3-digit and 4-digit 
level is identical to NACE Rev. 1 in its coding. 
For the construction indicators, please note that the infor­
mation on prices supplied for Denmark, Italy and Finland 
refers to input prices for new residential buildings. Data 
for Ireland and Sweden also provide input prices, which 
are for one-dwelling buildings only. All other countries 
provide output prices for new residential buildings. With 
respect to data on building permits, the figures refer to the 
number of dwellings for all countries except the United 
Kingdom, where the data reported is for the number of 
building starts. Irish data for these series is in the form of 
quarterly and not monthly series. Danish and Italian data 
are estimates. 
For services short-term indicators the data collection is in 
its infancy. There are three main areas covered in this pub­
lication. The volume of retail sales (or deflated turnover) 
is defined as the ratio between the indices of sales at cur­
rent prices (value indices) and the corresponding price 
indices (deflator of sales) which are the prices of goods 
sold through retail outlets. For some countries this defla­
tor of sales can only be approximately estimated. The total 
retail sales' index corresponds to NACE Rev.1 52 exclud­
ing repair works (i.e. NACE Rev. 1 52.7). Volume sales' 
indices are available for the fol lowing groupings: 
Food, beverages and tobacco (NACE Rev. 1 52.11 + 52.2) 
Textiles, clothing, footwear, leather goods (NACE Rev. 1 
52.41 to 52.43) 
Household equipment and specialised stores (NACE 
Rev. 1 52.44 to 52.46) 
The figures on car registrations refer to the number of the 
first registrations of private and commercial cars 
(motorised road vehicles for the transport of passengers 
with seats for a maximum of 9 persons). Hire vehicles for 
mixed use are also included (for the transport of goods 
and/or passengers). 
Data on the number of guest flows (tourism data) is pro­
vided. The tourism data refers to the occupancy of collec­
tive accommodation establishments, both for domestic 
and inbound tourism (residents and non-residents). 
For the indices of imports and exports, external trade data 
of 9,000 industrial products were grouped according to 
the industrial NACE Rev. 1 activity to which they belong. 
This grouping can cause certain inaccuracies in the data, 
which may reduce the reliability of foreign trade series. 
The indices for the EU refer only to extra-Union trade, the 
indices for Member States reflect also intra-Union trade. 
EU-15 and EUR-11 aggregates 
EU-15 and EUR-11 data is estimated when 60% of the 
weighted national data is available. Missing data is esti­
mated using ARIMA. 
For further details of the methodology employed, please 
refer to the Eurostat publication "Methodology of 
Industrial Short-term Statistics" ISBN 92-828-2879-4. 
Further data on short-term indicators may be obtained by 
consulting the EBT domain of theme 4 in the Eurostat ref­
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Methodo log ica l notes 
Seasonal adjustment 
All series, except prices and capacity utilisation, are sea­
sonally adjusted. If the National Statistical Office does the 
seasonal adjustment, these SE­EÌE­S are used. This is cur­
rently the case for Belgium, Denmark, Greece, France, 
Italy, Finland, Sweden, the United Kingdom and Norway 
(although not necessarily for all variables). If no seasonal­
ly adjusted series are supplied, Eurostat perform the sea­
sonal adjustment with TRAMO / SEATS, a method devel­
oped by Professor Maravall and V. Gomez. Otherwise, 
Eurostat calculates the trend cycle (except for Germany) 
seasonally adjusted series, where additionally the irregu­
lar fluctuations have been excluded (using the program 
TRAMO / SEATS). 
Growth rates 
The changes which are given in the tables and graphs 
show three different growth rates. The first being for the 
latest three months data compared to the previous three 
months data (t/t­1, where t is the average of a three­month 
period) ­ here the trend cycle is used. The second growth 
rate is tor the latest three months data compared to the 
same three months of the previous year (t/t­4, where t is 
again the average of a three­month period) ­ here a series 
only adjusted for the number of working days is used. The 
third is a year on year growth rate for a particular month 
(t/t­12 the average of a three­month period) ­ here gross 
data for prices is used. Estimates are sometimes made to 
create an EU­1 5 or EUR­11 total. 
C raphs 
The line graphs show the Irend cycle. HIE­ bar graphs 
show the annual growth of the index, using a working clay 
adjusted series (where available). Growth rates are either 
one month compared to the same month of the previous 
year (t/t-12 the average of a three­month period) or three 
months compared to the same three months of the previ­
ous year (t/t­4, the average of a three­month period). For 
Member States where just one month is missing (and not 
more), this missing value is estimated in order to bring the 
growth rate tor all Member States up to the same dale. 
This estimation is indicated by * * in the graph. 
Structural data 
There are two collections of data that are used lor the pre­
sentation of data in sections 5 and 6 of lhe publication, 
one set of data is used for industrial activities and lhe 
other for services' activities. In order to obtain data with a 
lengthv time­series it is at present not possible to use the 
SBS Regulation data for enterprises of all size classes. 
For industrial activities the data for structural statistics are 
in current ECU unless otherwise stated. Data for value 
added at factor cost, production, labour costs and employ­
ment come from annual enquiries conducted by Member 
States involving all enterprises with 20 or more employ­
ees. The exceptions to this ate Spain (local units of all 
sizes), Portugal (enterprises with 10 or more employees) 
and Finland (establishments employing 5 or more per­
sonsi. The employment data relates to the number of per­
sons employed, excluding home workers. Estimates are 
not supplied to Eurostat by Member States for the smaller 
firms not covered by lhe enquiries, and hence the figures 
under­report the actual values. In certain industries this 
may be a serious problem in the interpretation of series, 
especially when comparing with other industries. Gaps in 
the data have been filled by estimates made by Eurostat. 
Thus, EU­1 5 and EUR­11 totals often contain estimates for 
0 ma eurostat 
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missing countries. Eslimates are shown in bold. Attention 
should be drawn lo lhe fact that the data has switched to 
the NACE Rev. 1 classification, this may result in revisions 
of data being made in the medium-term. Annual foreign 
trade data comes from lhe COMEXT database. Statistical 
regime 4 (total trade) is used. Further data on industrial 
activities may be obtained by consulting the SBS enter I 
and SBS Plus domains of theme 4 in the Eurostat reference 
database, for details please contact the Eurostat Datashop 
network. 
Signs and abbreviations 
EUR-11 Monetary union participating countries 
B / L Belgo-Luxembourg Economic Union 
ECU European currency unit 
TRIAD EU-1 5, lapan and the USA 
Billion thousand mil l ion 
* not available (in graphs) 
: not available (in tables) 
* * estimation (in graphs) 
data in bold estimation (in tables) 
1995 = 100 reference year 
For service activities that are often covered in section 6 
the data covers the whole population of enterprises. 
Hence, data covers small and medium sized enterprises 
loo. However, for these series it is not at present possible 
to estimate EU totals, nor to use short-term indicators as a 
proxy for extending series (nowcasting). Further data on 
service activities may be obtained by consulting the SBS 
enter domain of theme 4 of the Eurostat reference 
database, for details please contact the Eurostat Datashop 
network. 
For more information on methodology, please contact 
Gunter Schäfer - tel: (352) 4301 33566 or e-mail: 
gunter.schaefer@eurostat.cec.be 
Data is provided in ECU terms before monetary union on 
January 1 s t 1999. Fixed exchange rates exist for eleven 
countries forming the euro-zone from this date onwards. 
Whilst data in both ECU and Euro terms exists jointly in a 
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